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JOURNAL OF THE AMERICAN  
MUSICOLOGICAL SOCIETY

The premier journal in the field, the Journal of the American Musicological Society 
publishes scholarship from all fields of musical inquiry: historical musicology, critical 
theory, music analysis, iconography and organology, performance practice, aesthetics 
and hermeneutics, ethnomusicology, gender and sexuality, and popular music and  
cultural studies. Founded in 1948, JAMS is recognized for the breadth of its intellec-
tual scope and the high caliber of its articles, book reviews, and commentary. 

DETAILS // 

230 pages / issue

April, August,  
December

4,259 total circulation 
78% individual subs 
85% domestic subs 

RATES

Full page:	 4 ½" x 7 ½"	 $ 430 
Horiz. ½ page:	 4 ½" x 3 ¾"	 $ 325 
Cover 4:	 4 ½" x 7 ½"	 $ 550

AD DATE	 RESERVATIONS	 ARTWORK 

April	 February 15	 March 1
August	 June 15	 July 1
December	 October 15	 November 1
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DISCOUNTS 

Multiple issue discounts available upon inquiry; 15% to agencies; 10% to publish-
ers whose books are reviewed; 25% on mailing list rental price in combination with a 
reservation for an advertising space in the same journal. 10% additional discount for 
two issue contract; 10% additional for two or more pages, same issue; 15% additional 
for four+ issue contract.

CONTENT 

All content and design is subject to publisher’s approval. Each ad should be clearly 
marked with the name of the journal in which it will appear and should be accompanied 
by an insertion order specifying the volume and issue number. Tearsheets will be 
mailed with an invoice after publication. 

INSERTS 

University of California Press does allow inserts in selected publications. Please  
contact adsales@ucpressjournals.com for further details. 

FORMAT REQUIREMENTS 

For best reproduction quality, submit ads as PDF files with all fonts and images 
embedded. PDF files MUST be formatted using the specific settings available on our 
website: www.ucpressjournals.com. Preparation, composition, and design services are 
available for a minimum charge of $80 per hour. If you have questions or need help 
with format requirements, please contact Cheryl Owen Swope, Principal Production 
Coordinator, at (510) 643-3469 or cheryl.owenswope@ucpress.edu.

CANCELLATIONS 

Notice of cancellation by an advertiser must be given 7 days prior to closing date.  
The publisher reserves the right to reject or cancel any advertisements at any time.

PAYMENT TERMS 

30 days from invoice notice. All advertising payments via wire transfer are subject to  
a $25 handling charge. 

CONTACT 

Advertising Sales 
University of California Press Journals + Digital Publishing 
2000 Center Street, Suite 303 
Berkeley, CA 94704-1223 
E-mail: adsales@ucpressjournals.com 
Fax: (510) 642-9917

FOR ALL LIST RENTAL INQUIRIES PLEASE CONTACT 

Colin MacKenzie 
University of California Press Journals + Digital Publishing 
2000 Center Street, Suite 303 
Berkeley, CA 94704-1223 
E-mail: colin.mackenzie@ucpress.edu




